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CFG: Record campaign honored
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2009 campaign raised a to-
tal of $282 million. “In 2008,
we set a record despite the
economy. We knew that
federal employees were af-
fected, with many spouses
losing jobs.” Berry said that
federal employees broke
through those issues and
said “charity must go on.”

Berry told a story from a
biography he'd read on

President U.S. Grant. Representatives of Potomac CFC receive a Na-

“Grant was the first presi- tional CFC Award for Highest Percentage Dol-
dent to travel around the lar Increase for Campaigns Over $1 Million.
world,” said Berry. In Ger- From left, Tom Kubalewski, Chairman; Kath-
many to deliver a speech to  leen Smith, Campaign Coordinator from Rap-
more than 10,000 people, pahannock United Way; Capt. Andrew Aranda,
Grant was introduced as Co-Chair, and John Berry, Director, Office of
“the man that saved the u- Personnel Management ;

nion.” As Grant took the

podium, he eyed the tall s-

tack of prepared words he'd brought and
then pushed them to the side and thought
for a minute. “Grant said, if all the gener-
als in the Civil War had fallen, the ten t-
housand behind them would have taken
up the fight,” said Berry. For CEC, “it's all
of you that take up this campaign. One
person matters. One person can make a
difference. You have made life richer and
more abundant for so many,” said Berry.

“It’s just amazing because I thought
we'd have too steep a hill to climb this
year,” said Berry, “but you broke all the old
records and had the highest campaign to-
tal ever. You have helped our neighbors all
around the country and all around the
world. You have given a lifeline to so
many,” said Berry.

The CFC Hero award was designed to
recognize CFC participants that go above
and beyond in their effort to benefit the
campaign. Among those honored were a
Navy chief from the USS Cape St. George
in San Diego whose efforts resulted in 99%
participation on his ship and a soldier
who, while home recovering from in-

juries, headed up the campaign for his
command and set an all-time donation
record. The National Capital Area team in
Washington, D.C. was recognized for
their efforts to streamline the process to
collect online donations.

The mission of the CFC is to promote
and support philanthropy through a pro-
gram that is employee focused, cost-effi-
cient, and effective in providing all federal
employees the opportunity to improve
the quality oflife for all. CFCis the world's
largest and most successful annual work-
place charity campaign, with more than
300 CFC campaigns throughout the coun-
try and internationally to help to raise
millions of dollars each year. Pledges
made by Federal civilian, postal and mili-
tary donors during the campaign season
(September 1st to December 15th) sup-
port eligible non-profit organizations that
provide health and human service bene-
fits throughout the world. The Director of
OPM has designated to the Office of CFC
Operations responsibility for day-to-day
management of the CFC.

Potomac CFC
receives
OPM Award

By Jeron Hayes

~ The best of the best
Combined Federal Cam-
paigns (CFC) from across
the world were honored
Monday in a ceremony at
the Eisenhower Executive
Office Building in Wash-
ington, D.C, Awards were
presented to individual
campaigns with the high-
est percentage dollar in-
crease, as well as individ-
uals and teams recog-
nized as CFC Heroes, In-
novators and Leaders.
Among those hon-
ored was the Potomac
Combined Federal Cam-
paign. The campaign,
made up of Naval Sup-

. port Facility Dahlgren, Ft.

AP Hill and Quantico
Marine Corps Base,
raised a record $1.156
million dollars in 2009, a
15 percent increase over
the 2008 campaign, The
increase earned the cam-
paign an award as the
third highest increase in
campaigns over $1 mil-
lion in all of CFC,

John Berry, Director of
OPM, served as keynote
speaker and with a smile
a mile wide, thanked
each and every attendee
for their dedication to
CFC. "I am over-
whelmed,” said Berry,
“watching the incredibie

“job you've all done, help-

ing build a better life for
others.” .

“Combined Federal
Campaign has raised
$2.6 billion since its in-
ception,” said Berry. “It’s
because of people like y-
ou, and we're here today
to celebrate you and your
efforts,” said Berry.

Berry noted that the
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